AMPLIFYING THE VOICE OF THE TECHNOLOGY INDUSTRY

Reach a focused audience
Create brand awareness
Expand your client base
through the power of new media.

TWO-TIME WINNER OF THE NORTH CAROLINA TECHNOLOGY ASSOCIATION
MEDIA COMPANY OF THE YEAR AWARD



ABOUT LOCAL TECH WIRE

Local Tech Wire (LTW) is Capitol Broadcasting Company’s online journal that is your
source for B2B technology news. Established in December 2001, LTW covers
economic growth, employment, forecasts, emerging companies, mergers and
acquisitions to give every professional a competitive edge. With a mission statement,
“Amplifying the voice of the technology industry”, LTW provides in-depth reporting on
global technology issues and relates it to North Carolina’s technology community. First
and foremost, we provide information that helps give your company a competitive edge.
In addition, we offer comprehensive marketing solutions that help our partners generate
more business opportunities, which we will explain later.

Reporting Globally...Relating Locally

Our coverage is directed by Editor Rick Smith, co-founder of Local Tech Wire and
award-winning journalist. Twice LTW has been named Media Company of the Year by
the North Carolina Technology Association (NCTA). In addition, LTW was a 2007
finalist in two categories (Communications Company of the Year and Media Leadership
Award).

LTW also has a growing list of contributors and writers who deliver cutting-edge
coverage and commentary on the gaming industry, entrepreneurship, tech law, angel
financing, international business development and innovation.

Among our most recent additions are daily video interviews with technology thought
leaders and expanded coverage of the venture capital business by VentureBeat, an
emerging high-tech publication team based in Silicon Valley.



OUR AUDIENCE

Local Tech Wire has seen explosive growth this year. Since January 2007, we have
seen over 200% growth in unique visitors and page views per month, which shows
North Carolina’s technology community comes to Local Tech Wire to get its industry
news. We are a niche news site that delivers a business professional audience.

2008 WEBSITE STATISTICS

80,000 unique visitors per month
150,000 page views per month

AUDIENCE DEMOGRAPHICS

71% visitors are between the ages of 18 — 54 and 61% Male

Reach an Educated Audience
32% graduated from college and 28% have a post-grad degree

Reach a Professional Audience
12% are in Senior Management and 25% are in Management/Professional positions
with their respective company

Reach an Affluent Audience
23% have a 100K+ household income
Source: Burst Media 2006 Site Survey Report

EVENT ATTENDANCE DEMOGRAPHICS

Local Tech Wire hosts business topic networking events every quarter in RTP and
Charlotte called The Exchange. Each event gathers the right audience of business
professionals that you want your company in front of.

122 Registrants and 70 Attendees per Event

28% C — Level » 33% Director Level » 15% Manager Level at their organization



Local Tech Wire provides three marketing elements that promise to generate leads,
create brand awareness and build relationships that will lead to more business
opportunities.

Direct Emalil
Messaging

EVENT SPONSORSHIP

The Exchange

Local Tech Wire is committed to tackling issues that
impact the technology industry. The Exchange is a
forum for business leaders to gather and discuss
challenges and solutions in this dynamic market.
We host two events each quarter, one in RTP and
one in Charlotte that gathers an average of 70
attendees.  Every event provides both quality
networking and career development to the attendees that range from c-level to middle
management in technology, business development, operational and marketing
positions.

Event sponsorship delivers all of the business development channels that help your
sales force.

Personal networking with decision makers

Print visibility on event materials and signage

Online visibility on event pages and email promotions
Exhibit opportunities

Verbal recognition during announcements
Opportunity to make sponsor remarks



The Exchange includes a panel of business leaders that share their subject matter
expertise on a topic that impacts North Carolina’s technology industry.

2008 TOPICS AND SPEAKERS
Technology Enabling Innovation — March 20, 2008
Igor Jablokov, CEO, Yap, Inc.
Mark Milam, CEO, InCentric Solutions
Ryan Stone, CEO, JetPool, LLC
Kirsten Weeks, Community Relations Manager, Cisco Systems

Dual Shoring — March 27, 2008
Dr. Jay Swaminathan, Distinguished Professor, Kenan-Flagler Business School
Marco Fregenal, President & CEO, Carpio Solutions
Jamie Duke, Chief Operating Officer, SciQuest

RTP Software as a Service Road Show —June 17, 2008
Gary Griffiths, President of LiteScape (moderator)
Ryan Allis, Co-founder, CEO, iContact
Dave Anderson, Co-founder, Principal Architect, Peopleclick
Don Sturdivant, CTO, SquarelBank
Tony Verdone, VP-Development & Operations, MediClick, Inc.

Charlotte Software as a Service Road Show — June 18, 2008
- Gary Giriffiths, President of LiteScape (moderator)
Corey Burnett, Vice President of Business Development, Biopop
Janet LeClair, President, HRxcel
Dan Schubert, CEO, AMT Direct

Taking Your Company to the Next Level — August 14, 2008
Al Childers, Former President of Pharmaceutical Development, Cardinal Health
Rich Lee, CEO, Hosted Solutions
Greg Pelton, Sr. Director Technology, Cisco Inc.
Ron Williams, Adjunct Professor, Kenan-Flagler Business School

Utilizing Business Method and Software Patents — September 23, 2008
Steve Gardner, Partner, Kilpatrick Stockton
Rob Tiller, VP and Assistant General Counsel, Red Hat, Inc.
Keith Agisim, Associate General Counsel for Global IP, Bank of America

The Angel Connection — September 25, 2008

In partnership with the Triangle Accredited Capital Forum (TACF), the Angel Connection
is an event that will address factor that are impacting the entrepreneurial community.
Our keynote speaker Catherine Mott, Managing Partner with Blue Tree Allied Angel
explored what regional and national trends angel investors and what we can expect in
the future.



WEBSITE BRANDING

Local Tech Wire offers a unique web advertising package that allows you to grow as we
grow. You pay a flat monthly fee, regardless of the number of impressions you receive.
Dynamic creative ads in three different locations will give you the opportunity to
communicate multiple messages or reinforce the same message, enhancing your
company’s brand awareness and/or driving traffic to your website.

Full Banner Ad Display Ad Leader Board Ad
Headlines every site page Top ad in content of page Largest ad below the fold
Size: 468 x 60 pixels Size: 300 x 250 pixels Size: 728 x 90 pixels
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DIRECT EMAIL MESSAGING

Local Tech Wire also has a daily e-newsletter, First Edition. First Edition is delivered to
the inbox over 3,000 opt-in subscribers Monday through Friday at 9 a.m. that are
looking for the latest breaking news in the technology industry. So, you can deliver a
consistent message to an attentive audience.

Full Banner Ad Small Rectangle Ad Square Button Ad
Headlines newsletter Largest ad in newsletter column | Left column to advertise events
Size: 468 x 60 pixels Size: 250 x 125 pixels Size: 125 x 125 pixels
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Sauare Button Ad

Small Rectangle Ad

Now that you know what we can offer, Local Tech Wire would like to create a
customized marketing campaign that will incorporate all of the elements needed to give
your company the added exposure to the North Carolina market.

Thank you for the consideration. Please contact me if you have any questions.

Marc Montoro * Sales & Marketing Manager ¢ 919-821-8577 « mmontoro@wral.com




